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1890-1941. Russian designer, painter, architect and photographer; born in Smolensk province.
Lissitzky brought the philosophy of Constructivism to industrial and graphic design.

1890-1977. Artist, designer and photographer. Born in Philadelphia, US, his early training was
as a painter He met Michael Duchamp and the photographer Alfred Stigliez in 1915 and along
with Duchamp formed a New York Dada group in 1917. He went to Paris and made significant
photograms (Rayograms) while he was in Paris. After got back to New York, under Herbert
Bayer’s direction he contribured to the advertising and design programs devised for the Container
Corporation of America.

1895-1946. Film maker, designer, painter, writer, educator and photographer. Born in Hungary,
the studied law in Budapest, but his education was interrupted by war. Awareness of avant-garde art
movements, including Constructivism, De stijl and Dada, took him to Vienna. His typographic
achievement included designing the Bauhaus prospectus and a number of the fourteen books
published by the school after 1925. Moving to Berlin in 1928, he established himself as a
typographer, set designer and film maker.

Revolutionary approach to typographic design which developed in Europe throughout the 19205 and
early 30s. A highly visible component of Modernism in graphic design, the new typography combined
elements of the work and writings of William Morris with aspects of contemporary art movements
like Cubism, Futurism, Dada, De Stijl and Constructivism.

Describes something understood through sensory stimuli, as opposed to an abstract concept.

Generic term for typesetting systems that utilize photographic principles o produce display and text
setting on film or paper.

Photomechanical etching process used to produce line or halftone plates for letterpress printing,

Photographic image that records the shadows of an object placed between a light source and light
sensitive photographic paper. Great subdery can be achieved depending on the transparency or
translucency of the selected object. No camera or film is involved in the production of a photogram.

Describes materials, objects, products, or environments that actually exist tangibly in space.

The distance berween elements. The law of proximiry states that elements that are nearer to each
other in a composition will be seen as belonging together.

1914-1996. Seminal figure in American graphic design who explored the formal vocabulary of
European avant-garde art movements including Cubism, Constructivism and De Stijl and developed
a unique, distinctly American graphic language.
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1891-1956. Artist, designer, photographer. Born in St Petersburg. From 1911 trained ac the art
school in Kazan, moving 1o Moscow in 1914, Along with Vladimir Taltin and El Lissitzky, he was

a leading figure of Russian Constructivism. In 1921 he abandoned ‘pure art’ in favor of a visual
communication that would serve the needs of sociery. His pioneering constructivist typography, with
its geometrical severity, heavy rules and bold, hand-drawn san-serif, was inextricably linked with the
politics of revolution.

Typeface characterized by letters without serif forms and with main strokes of consistent thickness.
The relationships among signs and symbols and the objects they represent.

The theory of signs first set forth by Charles Morris. Semiotics describes relationships berween signs
and their referents; semiology is the science or art of signs.

Characteristic terminal stroke normally at the top and bottom of the main strokes of letters in a
Roman typeface. There are four main types of serif: bracketed, hairline, slab, wedge.

Those typeface designs characterized by rectangular serif forms, The junction of the serif to the
vertical can either be at right angles or bracketed. The thicker parts of curved letters in a Roman
alphabet are angled in a distinctive and discernible direction. This angle of stress, or shading, varies
from the oblique to the vertical,

The study of the formal properties or signs and symbols and their relationships to other signs.
1) Term applied to range of typographic output from any type composition system.

2) Traditional term for unit of metal with raised typographic character. The face of a relief character is
inked to printing by Letterpress. Words are formed by joining individual mertal characters together.
The size of the metal body varies according to the size of the letter required.

Alphaber creared for the purpose of reproduction. The individual characters of a typeface are designed
to work in different combinations and to remain consistent when reproduced by printing,

Moholy-Nagy defined typophoto as the concepr of the close integration of typography and photo-
graphic image in his critical essay.

Arrangement and specification of type in preparation for printing. Traditionally associated with
printing from metal type; now equally applied to typesetting produced by any type composition

system.
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Weingart, Wolfgang 1941-present. Self-taught graphic designer, typographer and influential teacher who pioneered post-
Modernism. Weingart's intuitive, expressive typographic experiments, appearing on poster and cover
designs, utilized wide wordspacing, step rules, reversed type blocks, unpredictable contrasts of type
weight, and diagonal or random placement of letterforms. During the mid-1970s he began exploring
the graphic imagery made possible with photolithography, incorporating collage, enlarging and over-
lapping halftone dot patterns and experimenting with design elements to create uniquely dynamic
solutions.

X-height Body height of any lower-case character that has neither ascender nor descender (as typified by x, but
also including a, ¢, e, i, m, n, 0, 1, 5, U, v, W, 2).
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The following is the transcript from interviewing the web artist and designer, Jimmy Chen.

From: jimmyCHEN <jimmy@typographic.com>
To: kitae kim <kxki611@rochester.rr.com>
Date: Monday, March 6, 2000 10:33 AM
Subject:Typophoto

When was typographic.com founded and whar is the objective of the company?

Typographic was founded at 1996 while I was working for another company. It was a source for
personal experimentation with web design, more specifically, in typography. My personal objective for
the site is to explore my capabilities with both design and technology. And the goal of the company is

to design sites is to provide design solutions for any clients.
Please tell me your personal experiences in design or related fields.

Most of my experience that I have had in the design field was through trial and error. Because the
Interner was still in its early stages, there were no book references that I can use, so the only way to
learn is through personal discovery and discussions with peers. Overall, the experience has been great,

Not only am I able to do what I love to do, but also meeting people around the world.
Wha is your major consideration in the designing process?

Creariviry is the most important factor for me in the design process. As a designer, I do stress that
upon myself and the clients that I work with. Other than the creative aspect of work, I also stress
the production and the implementation process. Without process, the design may not happen,

Bur there are other fundamental considerations that are very important too, such as communication.

A design is useless if the audience cannot understand it.
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4 Wah regard to my first thests proposal (PDF file), Moholy-Nagy's approach was technically close to the
meaning and form of typophoto. It was the shock against the appearance of the new advertising design.
Tipes are embedded in images or vice versa. Throughout the changes in different periods, we can say the role
of typographic communication has changed. What you think of typographic communication these days?
(Typagraphic communication means all typographic activities in any media like newspaper, magazine,

Internet, multimedia erc. Simply, reading is communicating.)

Typographic communication now has branched out to new areas because of technology. (I am only

speaking from new media’s point of view) The audience in some way is able to tolerate various styles
of designs. Although sometimes it is chaotic, overall, it helps the evolution of design as well, because
the Internet is still in its infancy state, technologists are creating applications for the web to look like

printed pieces.
5 1o give the audience a clear message, do you think thar all messages have to be clearly worked our?

Yes, I think in order for mass communication to happen, the message must be straight to the point.
The less visual noise the casier for them to understand. I hold thar true for client work... but for
personal work, the sky is the limit. 1 don't need o really communicate anything if I chose not ro.

I would like to think that I am creating art pieces instead of designs. The unclear message will tend ro
send out mysterious vibes. And that will create some tension and possibly excitement. To read and

interact/react will make the message even more meaningful.
6 Please tell me your opinion of the relationship between typography and photography.

Even though rypography and photography can work independently, using them together will help to
emphasis the message. When using both in a design, one will need to be more important than the

other. If the photograph is the message, then typography should be the supporting elements, and vice
versa for the typography.
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7 To present a unified message or meaning, how do you process your design with type and image?

[t really depends on the solution that is needed for the problem. Designs that require more photo-
graphic work will be approached from its composition and colors. From a collection of photo, [ select
one that will work with the layout the best. It is sometimes difficult to work with photographs
because in web design the downloading is a very big factor, and there are a lot of factors involved,
such as navigation and content. So after the photo has been selected, the layout will reflect the
“"theme” of the photo. Typographic treatments to a design to me is a little simpler. The shape of the
character, the look of a typeface will then influence the design. Because typefaces are more flexible,

sometimes the design can take place a little easier... but not all of the time.

8 When [ see your typographic solution in your design (typographic.com), readability and legibility are some-
rimes ignored. Is it because you don't need to think about it and just make it aesthetically pleasing the eye

of the audience?

Making them illegible is not my primary focus when 1 start designing the site. But when I get into the
design itself, I find it more and more interesting to hide the obvious message. The text itself is the
supporting cast member of the piece. Using colors, photos and shapes to create the appropriate feeling
is what I like to do best. In some ways, I like the message to be subliminal, from that, people can
read different things from a design. It's like a piece of artwork, it's up to personal interpretations.
Now I am moving closer to motion graphic... so all the previous factors come into play, but with the
added challenge of time. Time creates rhythm and for a piece to communicare, it needs to be

presented well. Like reading and music... there needs to be an underlying structure.

Jimmy Chen

He started Typographic back in late 1996 as an experimental section, part of eLogicCommunications
(Venice Beach, California) where he was Creative Director. It began as a "Text Powered” creation, but
it somehow just evolved into a more typographic thing. After eLogic, he designed ar Studio Archerype
in San Francisco. He graduated from California State Polytechnic University, Pomona as a graphic

design major. He mainly designs for the web. A lot of his designs start our as a creative experiment

and then gert incorporated into whatever he is working on.
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