
Main Page – Card Browse 

To ensure the authenticity, the exhibition of nice product photos is significant in this experience; card 
browse directly attract users instead of a list of products showing on one screen and need user’s second 
thought of comparison. The menu was redesigned to hide all the features that are not so important into 
the hamburger bar on the top-left corner instead of putting everything up front because in this page, the 
primary goal LONE want customers to do is discovering products. For the main screen, each card was 



created by a traveler with real images and a short caption. Users can easily swipe the card to see the 
next product recommended.  

Original main screen         Final main screen 

Discover Phase 

Making discovery simple is an essential goal of our mobile application, LONE provides users with 
different search options: Search by Filter, Recommended trend, Keywords, Photo, Location, Voice 
Command. 



Product Details 

The main content on product detail page is photos, short motion(optional), and short caption written by 
the traveler. Users can flip the text board to see more product details provided by a traveler. 

Reserve Product 

Reserve product with simple steps. A transaction is safe and easy in LONE by using an unified API that 
supports bi-directional transactions. All payment go through this API layer and will be recorded using an 
append-only data model. This API system is also used by eBay and Airbnb transaction. (https://
medium.com/airbnb-engineering/scaling-airbnbs-payment-platform-43ebfc99b324) 

Track Status – Design for Trust 

https://medium.com/airbnb-engineering/scaling-airbnbs-payment-platform-43ebfc99b324)
https://medium.com/airbnb-engineering/scaling-airbnbs-payment-platform-43ebfc99b324)


When the product arrives your city and out of delivery, the tracking system will be enabled to ensure the 
safe delivery of your authentic product. Your product will be delivered by LONE shoppers around your 
area, or other shipping company if there’s no LONE shopper in your city yet. In the meantime, you can 
always communicate with LONE shoppers if you have the question. 

Traveler and Buyer 

It is easy to change your role between buyer and traveler. When a user is out there traveling, one can be 
a traveler and share her finding of cool products. When a user wants to buy authentic things, one can 
browse and reserve product on LONE.  



Use Case Scenarios 

There are two use cases showcasing function of the application, with the UI sequence to support the use 
case.  

The graph below is the use case of a customer user group. LONE customers log into the app, go to 
homepage, from the homepage, customers can browse posts and get into post detail page, then they can 
reserve the product, after chose shipping method, customers can pay for the item, then a confirmation 
page will come up. After the item is out of delivery in customer’s city, customers can track the status.  

Log in or Sign up Log in Homepage Product Detail Reserve
- Shipping Method

Reserve
- Payment

Confirmation Tracking



The second graph is the traveler user group’s use case. LONE traveler log into the mobile application, 
access to homepage, they click “add” button to enable camera tool, take photos or videos about the 
product, then go to post detail page to write a short caption, tag the price or other interesting caption 
onto the photos, add location, or more product details, then they can share their post. 

Below is a macro user journey graph with a user’s journey story. 

Log in or Sign up Log in Homepage Camera Share



Mary is in New York City; she wants to go shopping, she’s looking for something different, she opens an 
application of places that making stuff that just isn’t online, LONE. After sign in, Here Marry exposes to 
products from around the world, where did these products come from? They come from travelers like you 
and Marry, when you are out traveling, you see things and discover things, some of them you buy, some 
of them you don’t, but you are interested in them, wouldn’t it be great you could go back and possibly buy 
that/at later day or share that to somebody else.  

So, the travelers are taking photos and adding it to a catalog. Now Marry has found something, a home 
décor joe posted 6 months ago, Mary is interested in it, Mary contracts out, she wants to buy it, we take 
care of the rest, we hire a local LONE shopper, we have a local network, based on a system like Uber, 
and they go out, pick it up and take it to the shipping, when the product arrives, the transaction is taking 
place just like with eBay. Throughout the time LONE shopper from Austria pick and ship the item for 
Mary, she can get more information about the product by engaging LONE shoppers, she can check the 
status of reservations and visually track the package on the date the package is out of delivery. It is easy 
to change your role between buyer and travel, you discover and share when you are out traveling, you 
browse, like and buy when you want to buy something. 

5 Result 



5-1 Basic Information and Implementation

Thesis Parameter 

Output    Presentation motion and Animated UI prototype 
Format    Full HD 1920x1080 
Length   Presentation motion 385s 

        Animated UI prototype 257s 
Frame Rate    30fps 
Compression  H.264

Tools and Software 

Adobe After Effects 
Adobe Illustrator 
Adobe Photoshop 
Sketch 



Conclusions 

LONE is introducing a revolutionized e-commerce, the future of shopping, helping people to buy authentic 
things from a small boutique or even on the street from another country, allowing people to discover joys 
of the world, serving for those who are curious about outside world, but can’t always travel outside, 
enhance their understanding of what’s good about other places with simple steps. 

This thesis project is the biggest project I have ever worked on so far, plenty of revision and rethinking 
from concept, ideation, user experience, user journey, to user interface design and motion design. It was 
no doubt a valuable experience for my learning and thinking on design. During the process, I gained 
knowledge of social sharing e-commerce system. Throughout the research I got deeper thinking behind 
the problem statement is also the most important lesson for myself. For all those years learning and living 
as an international student, we are more sensitive, and it’s easier to see some culture misunderstanding. 
From this project, I believe through sharing the discovery of good product such as traditional art, high-
tech product, or an interesting designed product is not only solve the problem that make people 
conveniently shop over the world, but also broaden their vision of the world, allow people the access the 
awareness such as India has beautiful handcrafts, Japan has a high-tech cosmetic instrument or 
interesting product design, etc. 

To make the logic clear of the use case was a challenge for my project, I learned that storytelling is 
important to explain your design and concept. 
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