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Discussion

As the cultivation theory suggest, perceptions of reality may be reconstructed due to
excessive exposure to television’s portrayal of reality (Cohen & Weimann, 2000). The theory
does not work with short-term consumption, but exposure to television for a prolonged period of
time. The objective of this study was to examine how the American society is perceived through
the eyes of non-American population via American TV series. The study was grounded in the
theory of cultivation, and referred to uses and gratification theory in order to analyze the impact
of media on the non-targeted audience. Some of the study’s main findings support cultivation
effects of television on audience, and other findings support the uses and gratification concepts,
supporting gratification beliefs as to why American media is consumed despite the difference in
language and demographics.

First, the cultivation effect was analyzed from the perspective of gender to examine if the
consumption differed between men and women. Kahlor and Eastin (2011) found that gender
plays a predominant role in influencing the consumption of media. The findings of this study
also suggest that the consumption differs based on genre where men prefer the “action and
adventure” and women prefer the “romance,” over all the other genres listed in the study.
Second, the study examined from the perspective of genre to observe if the consumption differed
depending on the genres. Existing literatures identified that certain genres provoked negative
responses from its audience. A study by Cohen and Weimann (2000) found a distinct
relationship between genre and television viewing patterns, and the viewing pattern was guided
by preference of genre. My results supported the previous research that the demographics (age,

sex, and educational and employment background) influenced the selection of genre, and that



PERCEPTIONS OF NON-AMERICANS TOWARDS AMERICAN TV 27

these demographic differences are essential factors in analyzing the effects of cultivation.
Respondents between the age of 21-25 watched “romance” more than the other genres.

Third, I applied cultivation theory to non-American viewers by focusing on how shows
framed social reality for such audiences. Weimann (1984) found that Israeli audiences who
consumed heavy American television content tended to perceive life in the U.S. in a more
attractive way with high standard of living and wealth. Considering the differential effect of non-
targeted audiences, and analyzing the cultivation effect, the perceptions of realism was
influenced by types of television genres such as action and adventure, comedy, fiction, horror,
romance, and thriller. Pouliot and Cowen (2007) confirm these findings by suggesting that the
influence of media content depends on the realistic depiction of the subject-matter.

Finally, this study confirmed previous findings showing that social reality judgements
were framed by media consumption. Studies on various social phenomena by Gamble and
Nelson (2016), Hayes et al. (2009), and Kim et al. (2007), reiterated that cultivation effects
influence social reality expectations based on television viewing patterns. The current study
supported the findings of the existing literature that respondents also connected with some social
happenings on American TV series, even though they were foreign born. Some of the significant
relationships included connection with social phenomenon such as friendship, fictional families,
sexual relationships, education, crime, violence, and other such social reality beliefs.

The entire study focused on the perspective of foreign-born audiences, satisfying the
traditional gratifications of media as suggested by Harwood (1999). Brown et al. (2012) found
that the motivations and gratifications of television users and online user-shared videos were the
same but differed in their intensity. Adding to the literature, this study’s findings suggests that

the traditional TV viewing methods have changed; accessing the media content through other
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access (like internet, Netflix, Hulu, etc.) are growing in popularity. This study also identified a
significant relationship between genres and the social reality expectations based on the depiction
of realism. As a contribution to the existing literature, genres can further be considered as a
predominant variable in examining media effects. The impact of media content on a non-targeted
audience increases the scope of examining and testing the cultivation theory.
Limitations

The results of this study are based on the responses received during the phase of research,
and findings from the depiction of social situations through media. Though the study has shown
significant results, it cannot be generalized to the entire non-American population due to a small
sample size, and snow-ball sampling approach. The majority of the respondents were based in
India, making the results hugely dependent on one country. The study categorized genres and
listed the top 5 shows in each genre, restricting them to be the top viewed shows in the year
2016. It is possible that the study might have attracted more participants if the options were not
restricted to these particular series. The study focused only on American television dramas and
other types of American television shows (reality shows, Ted talks) were not considered. The
methodology also has a limitation as it is possible that the respondents were not completely
honest about their opinion. Also, the closed ended questions restrict the respondents from giving
away their thoughts. The survey was shared on social media, confining the recruitment of
participants to a small network of people.

Future Studies

Notwithstanding the limitations, the study has opened up the scope for analyzing how the

American society is being perceived through the eyes of non-Americans. A future study could

focus on a comparative analysis to examine the cultivation effects of media, between Americans
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and other countries’ population to understand perceptions of American TV series. A qualitative
study could use focus group or interview approaches to get more in-depth feedback from various
demographics about their perception of American TV.
Conclusion

This study has established that the American TV series influence the perception of
American society and culture in the minds of non-American population. We found that the
choice of genre of the TV series differed based on gender, and age played a predominant role in
perceiving the realism towards various social phenomena that are depicted through these series.
In the world of ever growing technology, even though there are other mediums like Netflix,
Hulu, and other online video sharing forums through which the media content is consumed, the
basic idea of “television” remains unchanged. Despite the dissent about the validity of the
cultivation theory, this study has taken a stand in projecting the cultivation effects media could
hold over its audience. To conclude, American TV series consumers need to be rational in
realizing that media is a form of entertainment that could consciously alter the perception of

reality.
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Appendix

SURVEY PROTOCOL:

The following is a survey protocol for collecting information from audiences of various

American TV series on the connection with their real lives.

Perceptions of non-Americans on American TV series

You are invited to participate in a research study about the perceptions of non-Americans of
American TV series. The purpose of this study is to understand how different genres and drama

effects in framing opinions in real life.

I ask that you read this form and ask any questions you may have before completing the

questionnaire.

This study is being conducted by Thaarika Charumathy Seetharaman from Rochester Institute of

Technology, School of Communication.

STUDY PURPOSE:

The purpose of this study is to understand the influences of American TV series on its non-

targeted audiences in shaping their opinions.

PROCEDURES FOR THE STUDY:

If you agree to be in study, you will complete an online/ handout questionnaire about your
experience and connection with the American drama/series you watch(ed), which should take

10-13 minutes of your time.

CONFIDENTIALITY:
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Online and handout survey instruments will assign you a unique id and your information

collected in this study, will be used for data analysis purpose only.

PAYMENT:

You will not receive payment for taking part in this study.

CONTACTS FOR QUESTIONS OR PROBLEMS:

For questions about the study, contact the researcher: Thaarika Charumathy Seetharaman at

+1 (585)733-9573 or email: tcs6902@rit.edu

For questions about your rights as a research participant or to discuss problems, complaints or
concerns about a research study, or to obtain information, or offer input, contact the Rochester

Institute of Technology, Institutional Review Board at 585-475-7673 or by email at hsro@rit.edu

VOLUNTARY NATURE OF STUDY:

Taking part in this study in voluntary. You may choose not to take part or may leave the study at
any time. Your decision whether or not to participate in this study will not affect your current or

future relations with the investigator.

1. Age:
e 15-20
e 20-25
e 25-30
e 30-35
e 35440

e 40 & above


mailto:tcs6902@rit.edu
mailto:hsro@rit.edu
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2. Gender:

Female

Male

Prefer not to answer

3. Relationship status:

Single

In a relationship

It is complicated

Committed

Engaged

Married or Domestic partnership
Divorced

Widowed

38

4. Education: What is the highest degree or level of school you have completed? If currently

enrolled, highest degree received.

No schooling completed

Nursery school to 8th grade

Some high school, no diploma

High school graduate, diploma or the equivalent (for example: GED)
Some college credit, no degree

Trade/technical/vocational training

Associate degree

Bachelor’s degree
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Master’s degree
Professional degree

Doctorate degree

5. Employment status: Are you currently...?

Employed for wages

Self-employed

Out of work and looking for work

Out of work but not currently looking for work
A homemaker

A student

Military

Retired

Unable to work

6. National Origin:

Foreign

7. How many American TV drama series do you follow currently?

1-5

5-10

More than 10

8. Genres that hook your interest? (Check all that apply)

Action
Adventure

Comedy

39
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9. How long have you been watching?

Crime

Fiction

Historical

Horror

Politics

Romance

Thriller

Less than a month

1-3 months

3-6 months

6-12 months

More than 12 months

40

10. Check below the series you watch/ watched? (Choose one in each genre, skip the genre if

you do not watch that genre).

Action and Adventure

>

YV VWV VYV V¥V

Arrow

Flash

Person of Interest

Game of Thrones

Prison Break

Comedy

>

Friends
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» The Big Bang Theory

» Modern family

» How I met your mother

» Two and Half men
Crime and Politics

» House of Cards

A\

American crime story
CSI: Miami

Narcos

vV YV Vv

The Good wife
Science Fiction

» Fringe
Stranger things
Teen Wolf

Sanctuary

YV V VYV V¥V

Taken
Horror

» American horror story
The walking dead
Scream

Dead of Summer

YV VWV VYV V¥V

Hemlock Grove

Romance

41
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» You Me Her
» Desperate Housewives
» Masters of Sex
» Crazy Ex-Girlfriend
» Sex and the city
e Thriller
» Dexter
» Breaking bad
» Homeland
» Supernatural
» How to get away with Murder

11. How would you describe your emotions while watching the show? Check all that apply

Genre Crime
Emotion | Action& | Comedy | & Fiction | Horror | Romance | Thriller

Adventure Politics

Fear

Anger

Sadness

Joy

Disgust

Trust

Anticipation

Surprise
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12. Why do you watch the selected series?
e Itis entertaining
e Helps me pass time
e Keeps me addicted to watch
e Helps me reduce my stress
e Educational purpose

e Others

13. How much time do you spend in a week, watching these series?
e Less than an hour
e -3 hours
e 3-6 hours
e 6-10 hours
e More than 10 hours.
14. Preferred mode of watching the shows?
e Television
e Netflix
e Other online sources
15. How realistic is the depiction of the shows to real life?
| 2 3 4 5

strongly  muldly neutral muldly  strongly
disagree disagree agree agree

Scale
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Genre 1 2 3 4 5

Action &

Adventure

Comedy

Crime &

Politics

Fiction

Horror

Romance

Thriller

16. Rate your connection depicting friendship from the drama(s) you watch(ed):

Scale 1 2 3 4
Genre Connect Connect Connect Not at all

Strongly Moderately Slightly Connect

Action &

Adventure

Comedy

Crime &

Politics

Fiction

Horror
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Romance

Thriller

17. Rate your connection depicting families from the drama(s) you watch(ed):

Scale

Genre

1
Connect

Strongly

2
Connect

Moderately

3
Connect

Slightly

4

Not at all

Connect

Action &

Adventure

Comedy

Crime &

Politics

Fiction

Horror

Romance

Thriller

18. Rate your connection depicting high school/ college from the drama(s) you watch(ed):

Scale 1 2 3 4
Genre Connect Connect Connect Not at all
Strongly Moderately Slightly Connect
Action &
Adventure

45
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Comedy

Crime &

Politics

Fiction

Horror

Romance

Thriller

19. Rate your connection depicting sexual relationships from the drama(s) you watch(ed):

Scale 1 2 3 4
Genre Connect Connect Connect Not at all

Strongly Moderately Slightly Connect

Action &

Adventure

Comedy

Crime &

Politics

Fiction

Horror

Romance

Thriller

20. Rate your connection depicting science fiction from the drama(s) you watch(ed):
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Scale

Genre

1
Connect

Strongly

2
Connect

Moderately

3
Connect

Slightly

4

Not at all

Connect

Action &

Adventure

Comedy

Crime &

Politics

Fiction

Horror

Romance

Thriller

21. Rate your connection depicting crime from the drama(s) you watch(ed):

Scale

Genre

1
Connect

Strongly

2
Connect

Moderately

3
Connect

Slightly

4

Not at all

Connect

Action &

Adventure

Comedy

Crime &

Politics

Fiction

47
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Horror

Romance

Thriller

48

22. Rate your connection depicting characters’ ethnicity from the drama(s) you watch(ed):

Scale

Genre

1
Connect

Strongly

2
Connect

Moderately

3
Connect

Slightly

4

Not at all

Connect

Action &

Adventure

Comedy

Crime &

Politics

Fiction

Horror

Romance

Thriller

23. Rate your connection depicting violence (in words) from the drama(s) you watch(ed):

Scale

Genre

1
Connect

Strongly

2
Connect

Moderately

3
Connect

Slightly

4

Not at all

Connect
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Action &

Adventure

Comedy

Crime &

Politics

Fiction

Horror

Romance

Thriller

24. Rate your connection depicting violence (in action) from the drama(s) you watch(ed):

Scale

Genre

1
Connect

Strongly

2
Connect

Moderately

3
Connect

Slightly

4

Not at all

Connect

Action &

Adventure

Comedy

Crime &

Politics

Fiction

Horror

Romance

Thriller

49
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25. Have you tried recreating instances like any of the incidents portrayed in the series you

watch?
e Yes
e No

26. Do you plan on recreating instances like any of the incidents portrayed in the series you

watch, in the future?

e Yes
e No
e May be

27. How much would you recommend the series you watch, to your (depending on the

show)?

Scale 1 2 3 4

Recommend Strongly Moderately Slightly Not at all

Friends

Family

Colleague

Acquaintance




