






Appendix D:
Video Mobile Application Tutorials:
In order to show how the mobile application functioned without having to build it, I created a 
series of videos illustrating how portions of the application worked. These videos showed what 
gestures were needed for various parts of the app. The four parts of the app that I focused 
on documenting were “Logging In & Homescreen Features”, “Exploring Account Settings”, 
“Composing Emails”, and “Push Notifications.” Each video lasted between 40-50 seconds. For the 
final thesis presentation, all four videos were posted onto YouTube and then hosted on a local 
website where the viewer could look at all videos in one place. Screenshots of the locally hosted 
website are below.



Logging In & Homescreen Features
YouTube Link: https://youtu.be/f76DYmOHgeY

This video went over the steps a user would go through to log in. It also showed the features 
that can be found on the home screen. The user has the option to log in via LinkedIn, Facebook, 
or the option to not connect any social media accounts at all to their Custovo account. Upon 
logging in, they will see the homepage with all the user’s saved job postings. Alongside the job 
postings is the status of each posting. This shows whether the user has applied, not applied, 
applied and gotten rejected, or applied and gotten an offer. This status is organized via color 
coding and shape identification (for those with colorblindness). 

The user will have to tap on a job posting in order to view more information about the posting, 
like the job description, location of the job, who to send their application to, pay, etc.  

In the top right corner of the app, underneath the user greeting, is a section for the user to filter 
what job applications are visible in the homepage. If someone has a lot of saved postings in 
their library, they can filter through which they want to see on the screen. This filter is based on 
the status of the job application. Upon tapping the filter area and then selecting which type of 
application you’d like to view, you will be able to see only that category until you go back to the 
filter section and clear it out by selecting “None.” 



Exploring Account Settings
YouTube Link: https://youtu.be/Bn-5GQwhcU8

This video discussed a few of the account settings inside the mobile app. It demonstrates how to 
find the settings section of the app, which is located on the top left hand corner of the app. The 
user has to drag the hamburger bar with their finger to reveal all setting options. In the settings 
menu, the user can upload and replace documents saved in the app, sync other accounts and 
calendars to the app, and edit the notifications they receive on their phone. 

Some application settings require a toggle switch similar to iOS, where the user will slide the 
toggle switch to turn on and off certain features in the app. The app will signal which features 
are activated or not based on the color of the toggle background. Other parts of the settings 
require the user to upload documents to the program. In this case, the app shows icons that 
represent a file, the action of uploading, and to delete a document. If any of these icons are 
greyed out, that means those buttons are not activated. In this video demonstration, the 
documents that have been uploaded to the program are listed with a green icon. A user can 
upload documents from a Google Drive account or from their phone’s memory.



Composing Emails
YouTube Link: https://youtu.be/u-JTbVRV79w

This video demonstrated how a user can compose emails within the app. Once the user taps 
on a job posting to view more information, the contact email will be shown with a green arrow 
next to it. The user will tap on this green arrow to access an email composition. In this window, 
the user can craft their email according to the job description. The subject will be automatically 
composed based off of the title of the position for said company. In addition to automatic 
subject composition, the app will automatically attach all required documents the job posting 
mentions needing from an applicant. As long as the user has said documents uploaded to the 
app, it will pull those documents for the email. That way, the user won’t run the risk of forgetting 
to attach anything crucially needed for the initial point of contact. The user has the option to 
also cancel, save, or send the email all in the same screen. 



Push Notifications
YouTube Link: https://youtu.be/WZgm5Z7lgeg

This last video goes over how push notifications function within the app. The user has the option 
to turn on and off certain push notifications. The video focused on featuring a push notification 
regarding an email. It goes into talking about how the inbox sorts email, starting from most 
recent on top and in bold so the user can easily identify it. It will also have an email icon in green. 
Once an email has been read, everything will turn grey and back to regular style font. Tapping on 
an email will open it, where the user can read the whole message. On the bottom of the screen, 
the user will have the option to reply to the email, forward the email, or close it and go back to 
your inbox. 



Appendix E:
Peer Feedback:



Appendix F:
Survey Collection:
Questions I asked fellow undergraduate peers:

When the time came to digitally apply for jobs or even internships during our senior year,  
how did you keep track of all your applications and make sure you took care of everything  
in a timely manner? Did you use a method in organizing all your information like making a 
spreadsheet or word doc? If so, what did you like and not like about it?

“Definitely made a spreadsheet. It kept track of the company, when I sent it, and if I had heard back 
of not. I’ll be honest though, I was applying to places left and right and after a bit, it was annoying to 
keep track.”

“As far as my job-searching process went, I started by making a list of all possible employers in the 
Rochester area (not many haha). This included the major agencies (Partners+Napier, Roberts, Martino-
Flynn, Wegmans Creative, and Brand Networks) and smaller design studios (Clark CSM, Minerva, 
Antithesis). I wrote these all down in a notebook since I prefer brainstorming and goal-setting using 
pen and paper. 

Once I had my portfolio ready, my resume and business cards printed, and my website live, I sent 
emails out to the contacts that I had at each company. Some I had met before in person, or job 
shadowed in high school, and others I contacted by email provided by friends/acquaintances who 
worked there. I had the benefit of Rochester being a small design community, because pretty much 
everyone went to RIT at some point. 

My email to each person was basically “Hi, I’m an RIT grad... I love the work you do...I am looking for a 
job opportunity...let’s talk.” For organization, I had a folder for each company on my laptop with a pdf 
of my resume, and portfolio. I tailored my portfolio to each place depending on the type of work they 
did. (I included letterpress and illustration in some, and more digital work in others.) Since there were 
only 8 places, I didn’t really plan out timing for contacting them... I sort of just responded to emails 
I received and set up interviews accordingly. Some places were easy to meet with, and others (like 
Wegmans) took a few weeks to get a response. 

For others, like Partners, I had to mail my promo piece because I didn’t get any response to my email. 
After I mailed it, I wrote another email, to which they finally agreed to set up an interview. They were 
only hiring freelance, which I did for a few months.”

“For job applications- I sent my resume and cover letter to whoever I was interested in and followed 
up within 5-7 days if I didn’t hear anything from them. If I did, I tried to always get back to them right 
away to show I was very interested in the opportunity. Sending out your personal promotional stuff is 
also really important but save it for the people you’re REALLY interested in. For one interview, I brought 
it with me and gave it to them at the end of the interview and they really liked that.  I didn’t use a word 
doc for anything- I mostly just looked through all of my emails and the corresponding dates.”
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